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ENIXEIPHZIAKO NMPOMrPAMMA
ANTAMQNIZTIKOTHTA« ENIXEIPHMATIKOTHTA« KAINOTOMIA

Epyaneiobnkn
AVTAYWVIOTIKOTNTAS

A MIKPEZ & MOAY MIKPEZ ENIXEIPHZEIZ

H emyeipnon MMEHZ NIKOAAOZ nou €dpeusl aTnv nepipepeia HMEIPOY evtaxBnke otn dpaon «EpyaAsiodnkn
AvTaywVvIoTIKOTNTAG» npolnoAoyiopyoU 400 ekar. Eup®w. H dpdon oroxeuel oTn BEATIiWON TNG AVTAYWVIOTIKOTNTAG
TV HIKPWV KAl NOAU PIKPWV EMIXEIPNOEWY, €NevVOUOVTAG OTOV NAPAYWYIKO EKOUYXPOVIOWO TOUG, TNV UIOBETNON
ouoTNUATWV Tunonoinong & nioronoinong, kKabwg kal g€ branding kalr Yneiakn npoBoAn.

O ouvoAIKOC NpoUnoAoyIopoc TNG enevouonc €ival 150.000 € ek Twv onoiwv n dnuocia dandavn avepxeTal
o€ 75.000€ kai guyxpnuatodoTeital and Tnv EAAGda kal To Eupwnaikd Tapeio Mepipepeiakng AvanTugng
TnG Eupwnaikng 'Evwong.

To enIXEIPpNHATIKO OXEDI0 NOU EYKPIONKE Npog XxpnuarodoTnon kai uAonoisgital, nepiAagpBavel enevduoelg
OTIG NAPAKATW KATNYOPIEG:

v Mnxaviuata — EEonAIouog

v MioTonoinon MpoidvTwyv — Ynnpeoiwv — Aladikaoiwv

v Zuokeuaoia — ETikéTa — Branding

v Wnoeiakn MpoBoAn

v MeTa@opika peaa

v MiIoBoAoyIkO kOOTOG £pyalopevwy (VEO NPOownIKO)

M&ow TNG CUHHETOXNG 0TN Apdon, N ENIXEipnNoN NETUXE:

v BeATiwoN TNG avTaywvIioTIKOTNTAG TNG

v au&non TnG kepdo@opiac TnG

v/ gvioxuon TnG €EWOTPEPEIAC

v/ ENEKTACN TNG Ayopdac WE TN Npoobnkn VEWV NpoiovTwyv & unNnpecinv
v €Eao@AAion uwnAOTEPNG NOIOTNTAG NPOIOVTA & UMNPETIEG

v au&non TnG napaywylikoTnTag & BeATimwon AsiToupyikwy d1adikaciwv
v/ gvioyxuon TNG ENIXEIPNUATIKOTNTAG

v/ dnuioupyia / diaTApnon NoloTIKWV BECEWV €pyaaiag

Me Tn oupBoAn Tou EMAVEK evioxUBnKe n €niXeipnon anopEPovTag opeAN TNV avTaywvioTIKOTNTA TNG XWpag Kabwg

o = EXNA

YNOYPIEIO
ANATNTYZ=HZ KAI ENENAYZEQN :Em -

EIAIKH TPAMMATEIA AIAXEIPIZHZ

Eupwnaikn ‘Evwon NMPOrPAMMATQN ETNA, TX & EKT avantu§n - epyacia - alAnAyyun

. . EIAIKH YMHPEZIA AIAXEIPIZHZ EMAVEK
Eupwnalko Tapeio
Mepipepelakng Avantuéng

Kal gTnV TOMIKN OIKOVouia.

Me th ouyxpnpatoddétnon tns EAAAdas kal tns Eupwnaikns Evwons
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